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RESOLUTION 2015-862
A RESOLUTION REAPPOINTING JULIE A. DION AS A MEMBER OF THE DUVAL COUNTY RESEARCH AND DEVELOPMENT AUTHORITY, PURSUANT TO CHAPTER 67, ORDINANCE CODE, AND SECTION 159.703, FLORIDA STATUTES, FOR A SECOND TERM ENDING OCTOBER 17, 2019; PROVIDING AN EFFECTIVE DATE.


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

Reappointment.
The Council hereby reappoints Julie A. Dion, a Duval County resident, to the Duval County Research and Development Authority, in accordance with Chapter 67, Ordinance Code, and Section 159.703, Florida Statutes, for a second four-year term expiring October 17, 2019.


Section 2.

Effective Date.  This Resolution shall become effective upon signature by the Mayor or upon becoming effective without the Mayor's signature.

Form Approved:

  /s/ Margaret M. Sidman 
Office of General Counsel

Legislation Prepared By:
Rachel E. Merritt
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JULIE DION

/5-86C

1500 Big Tree Road
Neptune Beach, FL 32266
Mobile: (904) 612-8976
Jjuliedion@comcast.net

Professional
Summary

Career Profile
3/09 — present

4/97 — 10/11

12/92-4/97

12/90-10/92

Plan and implement advertising and marketing for various businesses including hospitality
entertainment and the attractions industries. 2010-2011 Member of the Duval County Tourism
Oevelopment Council, 2009-Current Member of IAAPA's (Intemational Association of Amusement
Parks & Attractions) Marketing committee, 2011-2012 Member of the Dean’s Education Advisory
Council for the University of North Florida. 2011-2012 Class Member of Jacksonville's Politicai
Leadership Institute

President, Dion Marketing Company
Handle marketing, public relations and advertising for various clients locally and throughout the
United States

Marketing Speaker for various hospitality. attractions and tourism-related industries

Vice President, Sales and Marketing, Adventure Landing Companles

o Created, directed and supervised all sales, marketing, branding and advertising objectives
and initiatives for regional and local implementation for 10 Adventure Landing locations
(waterpark and family entertainment centers), Amazing Jakes, Magic Mountain Fun Centers,
Cool Crest, All Star Adventures and All Star Sports
Directed the production and creation of all marketing, promotional and advertising collaterai
Planned, negotiated and purchased all media — including cash and trade
identified revenue line items and developed specific marketing strategies for positive revenue
gain (includes online sales, group sales, seasonal & non-traditional revenue)

o Created and sold sponsorship programs to associated vendors including Pepsi, Edys/Nestle,
Hawaiian Tropic, Blue Bell, Unilever and Spnnt

e Established and managed key external alliances for cross promotional and partnership
programs including: Ingles Supemmarkets, Winn-Dixie, Taco Bell, Food Lion, McDonalds,
Chick-fil-A, Simon Malls, Charter Bank, various chambers, CVBs and Tourism Development
Authorities

o Identified and created cross-marketing opportunities with college and professional sports
teams Including Gator Bowl Association, Carolina Mudcats and Frederick Keys Baseball

s Directed all public relations initiatives, including grand openings, press conferences. FAM
tours, news kits, media days, news releases, ground-breakings

e Conducted market research and analysis for the purpose of improving promotions and guest
relations as well as gathering and analyzing quantitative information on target audiences

Vice President, Max Media Advertising Agency Neptune Beach. FL

o Attracted new business and serviced existing clients, including car dealerships. a television
station and music retail store (multiple locations)

o Created marketing strategies using print advertising, direct mail, radio and television

» Negotiated and managed electronic and print media buys

+ Organized and planned special events and client promotions

Classified Advertising Manager, Ottaway Newspapers (The Chapel Hill News), Chapel Hill. NC
Oversaw entire operation of the classified advertising department

Acted as the direct supervisor and trainer of the classified sales staff

Created award-winning sales campaigns and promotions

Created and monitored yearly budget and monthly P&L analysis

Redesianed classified section that increased readership and advertising effectiveness
Served as department head involved in overall newspaper objectives
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Includes summer internships at Admark Advertising Agency in Durham. NC and the Isianae:

Magazine in Hitton Head, SC during college years. Also held a management position for 5 vears

MANAGEMENT DEVELOPMENT/DEPARTMENT HEAD TRAINING, Campbell Hail. NY
+Vas elected (youngest participant in the organization) to participate in 3-week course on
Management and department head training by Ottaway Newspapers, a subsidiary of Dow Jones.

Other
Relevant
Experience during college at a restaurant.
Education
8/86 — 5/30 UNIVERSITY OF NORTH CAROLINA at Chapel Hill
Bachelor of Arts in Journalism, with concentration in Advertising
1992
10/98 MEDIA BUYING ACADEMY, Washington DC

Attended and completed week-long training course

Professional

Awards

2011 BEST IN-PARK PROMOTION. WWA (World
Waterpark Association)

2011  Best Print Media. WWA

2010 Best In-Park Promotion, WWA

2009 Best Poster, WWA

2009 Best In-Park Promotion. WWA

2009 Best Integrated Marketing Campaign, IAAPA
(International Asscciation Of Amusement Parks
& Attractions}

2008 Best Sales Presentation Video. Adventure
Landing. WWA

2008 Best Special Event Marketing. Adventure
Landing, [AAPA

2008 Best Internet Ad Campaign, Adventure Landing -
IAAPA

2008 Best Sales Presentation Video, Adventure
Landing, WWA

2008 Best Collateral, Ghost Town, IAAPA

2008 Best Website, Ghost Town, IAAPA

2008 Best Public Relations Campaign, Ghost Town,
{AAPA

2007 Distinguished Excellence For Website. Ghost
Town. IAAPA

2007 Best Print Ad, Adventure Landing, WWA

2007 Best Poster, Adventure Landing, WWA

Personal

Interests

2007
2006
2006
2006
2006
2006
2005
2005
2005

2005
1997
1997
1997

1897
1992

1992
1991

Best TV Spot, Adventure Landing, WWA

Best Website. Adventure Landing, IAAPA

Best Media Kit. Adventure Landing, IAAPA
Best Media Kit, Adventure Landing. WWA

Best Website, Adventure Landing. WWA

Best Billboard, Adventure Landing. WWA

Best Media Kit, Adventure Landing, IAAA

Best Tv Commercial. Adventure Landing, IAAPA
Best In-Park Promotion. Adventure Landing,
WWA

Best Sales Presentation Video. Adventure
Landing. WWA

Best Direct Mail Campaign, Adventure Landing,
WWA

Best Sales Presentation Video. Adventure
Landing. WWA

Best Website, Adventure Landing. WWA

Best Billboard, Adventure Landing, WWA

Best Promotion/Special Section, Chapel Hill

News, IACNA (Intemational Assoc. Of Classified News
Advertising)

Best Employment Advertising, Chapel Hill News,
IACNA

Best Overall Classified Section, Chapel Hill
News, NC Press Association

Running, reading, gardening and spending time with family




